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Name:  Kristina  
Zikienė                  

 

Nationality: Lithuanian 

Date of Birth 31 03 1980  

Address: (work) 

 

Phone (mobile) 

K. Donelaičio g. 52,  

LT-44248 Kaunas, Lithuania,  

+370 687 99298 

E-mail: kristina.zikiene@vdu.lt 

 

EDUCATION / ACADEMIC DEGREE 

2005 09 – 2009 09  Ph.D. of Social sciences (Management and Administration), Vytautas Magnus 
University, Lithuania 

2002 09 - 2004 06 Master of Business Administration (Marketing and International Commerce), 
Vytautas Magnus University, Lithuania 

1998 09 - 2002 06 Bachelor of Business Administration, Vytautas Magnus University, Lithuania 

 

ACADEMIC TITLES 

2011 09- now Associate Professor 

2009 06 - now PhD of Social Sciences (Management and Administration) 

 

LANGUAGE SKILLS  

Language Reading Speaking Writing 

Lithuanian native native native 

English C1 C1 C1 

Russian B1 B1 B1 

 

WORK EXPERIENCE 

Since 2011 09- now Associate Professor, Department of Management, Faculty of Economics and 
Management, Vytautas Magnus University  

Since 2009.09 -
2011.08 

Lecturer, Department of Management, Faculty of Economics and Management, 
Vytautas Magnus University 

Since 2007.04-
2009.08 

Assistant, Department of Management, Faculty of Economics and Management, 
Vytautas Magnus University 

 

TEACHING EXPERIENCE 

Doctoral studies  

Master studies Advertising theory, (since 2011), MA level programme in Advertising Management  
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 Advertising Communication Strategies, (since 2012) MA level programme in 
Advertising Management 

Integrated Marketing Communication, (since 2021) MA level programme in 
Marketing and Sales 

Loyalty Development and Management, (since 2022) MA level programme in 
Advertising Management, International Marketing and Commerce, Strategic 
Organisational Management 

Bachelor studies  Sales Management 

Classical and Modern Marketing 

Marketing Research 

Customer Behaviour 

Advertising principles 

Executive training  

 

RESEARCH INTERESTS 

Research area Specialist fields 

Customer loyalty management 

Customer Switching behaviour 
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